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Three offers a distinctive mix of smart journalism, sharp wit, 
shameless optimism and a fresh aesthetic. Passionate, intelligent 
and subversive, Three flies in the face of junk culture and aims its 
contemporary lens toward the uncertain future, forsaking coolness 

for the truth as we unravel the rich tapestry of youth culture. 

The first Australian iPad-only magazine, Three provokes popular 
discourse through artful storytelling and dynamic photography. 
Countercultural filmic and musical figures past and present rub 

up against emerging brands, aspiring designers and budding 
entrepreneurs. Every step out into the world is an adventure, every 
experience not what you’d expect, every story always finding a new 

way to be told. 

With credentials on hip and tongue firmly planted in cheek, Three 
celebrates and interrogates the little known, the larger than life 
and the inspirational. From roads less travelled to the information 

superhighway, Three is the new breed of explorer.

Cover photography by KANE HIBBERD
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Demo~ 
GRAPHIC

          Three readers WILL OWN AN ipad.
They’re 19 TO 29 years old – give or take a year or three.

They say Facebook IS OVER But update their status seven times a day.

They buy bespoke clothes but love a good second-hand find. 
They love cheese platters, American candy and fast food.  

They work overtime, drive fuel-efficient cars and recycle. They 
prefer micro-brewed beer and middle shelf wine but 

drink tinnies on the hill at suburban football games.
They wear what they want and don’t care what anyone thinkS.

They upload photos of their dogs and 
complain about celebrities but secretly 

follow Kim Kardashian on Twitter. 
They do all of these things using smart  

technology because they are on the move. 

They’re politically aware, even if they don’t know it yet.  
And they’re about to inherit the Earth, so you want them on your side...

They torrent TV SHOWS but buy what they love.

 
The gender skew is towards males but only just.
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to reveal hidden text bubbles, pop 
embedded video windows and display 

dynamic animated content.

TAP THE PHOTOS

down over clean imagery for product 
descriptions and external links.

Draw THE blind 
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for the big picture on the products 
 our readers need to see. 

SCROLL LEFT TO RIGHT

down the screen to get the full  
story of our ‘big reads’.

SLIDE YOUR FINGER
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iPad takes the best features of  
print & web publishing and combines 

them in one easy-to-use rich media format.

SPA’s unrivalled content, coupled with the device’s immersive 
platform, creates an engaging experience like no other  

– and the global reach of the digital publishing model has  
the potential to take your brand far beyond Australia.

The iPad is one of the fastest selling 
consumer electronic devices in history, and 
Australia is leading the way with 1.1m iPads 

expected to be in use by the end of 2011. 

87% of current owners use their iPad daily 

48% of people who own tablet 
 computers identify as early adopters 

63% of iPad users are under the age of 35 

50% of iPad users pay for music 

46% of iPad owners enjoy ads  
that have interactive features

36% of iPad owners who have read magazines in print 
and in interactive format on the iPad agree that “the iPad is 
the best way for companies to advertise to people like them”

42% say they are “more likely to pay attention to 
interactive magazines”

Video   Audio Animation  
   Social network plug-ins     In-App purchasing

The Audience
• Hard to reach, leading edge consumers 
• Self-perceived as early adopters
• Highly influential amongst their peers
• Perceive iPad advertisers to be forward-thinking  
   and innovative companies                                                                                                                                                                                 

MORE THAN 2 HOURS
PER DAY 24%

1-2 HOURS
PER DAY 32%

HALF HOUR
PER DAY 26%iPAD USAGE

The iPad platform provides enhanced marketing options for advertisers, including: 

THE FIGURES

Why

US?

Free apps are twice as popular as paid for apps

breakout boxes can be static or a 
slideshow; images can flip to reveal 
more information. Three doesn’t just tell 
stories, it invites our readers inside them.



Issue
DATES
Contacts

JOIN THE

     Issue Dates 			   Advertising Deadline 		  Artwork Deadline 	
	
• 1/8/2011 .......................................................  • 14/7/2011 .....................................................  • 18/7/2011			 

• 1/9/2011 .......................................................  • 14/8/2011 .....................................................  • 18/8/2011			 

• 1/10/2011 .....................................................  • 13/9/2011 .....................................................  • 17/9/2011			 

• 1/11/2011 .....................................................  • 14/10/2011 ...................................................  • 18/10/2011			 

• 1/12/2011 .....................................................  • 13/11/2011 ...................................................  • 17/11/2011			 

• 1/1/2012	 .......................................................  • 14/12/2011 ...................................................  • 18/12/2011			 

• 1/2/2012	 .......................................................  • 14/1/2012 .....................................................	 • 18/1/2012			 

• 1/3/2012	 .......................................................  • 12/2/2012 .....................................................	 • 16/2/2012			 

• 1/4/2012	 .......................................................  • 14/3/2012 .....................................................	 • 18/3/2012			 

• 1/5/2012	 .......................................................  • 13/4/2012 .....................................................	 • 17/4/2012			 

• 1/6/2012	 .......................................................  • 14/5/2012 ...................................................... • 18/5/2012
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 Katie Owen       03 9421 4499 or katie@streetpress.com.au 
 BRETT DAYMAN       02 9331 7077 or brett@streetpress.com.au 
Nick Lynagh       03 9421 4499 or nick@streetpress.com.au

contact
For advertising enquiries

evolution


